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ou reac goal

“ Insplre new habits essentlal
- our individual growth and t
the health of-our souety




lay the Toundation

Make Yourself Known

Community Involvement

Look for Collaboration
Opportunities

Be Visible/Be Involved
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Build Upon the Trust Factor




goommunity partners:

Public School System / Focus Groups

S>chool Board
Social Media

City and County | Chambers of Commerce

Departments 1
Law Enforcement NMRC and SWANA

Codes Enforcement
School Resource Officers (SRO)
' ~ ' EPA

Solid Waste RAuthari



‘do your homework

?._

point of contact

reqular contact 8 nhoto release forms

Indoor / outdoor
outdoors; weather

grade level

county collection established program
city or county resident@& collection records

curriculum

timeline

staff based education




compile your message

» Start with realistic expectations v -
behavioral / situational circumstances

» Provide memorable quotes or takeaways:
~instead of do better’, state don't bag your recycling”
~when in doubt throw it out’
~Recycle Smart-5 For the Cart

 Make it easy and convenient ‘
wse plain language (leave MSW lingo at home) ‘

e Provide situational education
~eXxisting processes J [y

: A & plant the seed...
-



asks' to be effective

G()al S | Do I really understand my target audience and see
things from their perspective? '

t|me| me | Did I leave time in my presentation for redirection,

activities and questions? | .
Strate "Am I clear about what I would like my target audience o

gy do and are the benefits of call to action realistic?

aCt|V|t|eS Have i included a fun, challenge or activity for my

‘ audience?
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do's and Don'ts

RECYCLE

IT ONLY TAKES
ONE BAD BIN

TO RUIN A
TRUCKLOAD OF
GOOD RECYCLING.

IT SAVES

>

Cardboard

e be flexible

<=
<Nl
» utilize imagery <em.
specific to ﬁ
your areas
current
available
processes but
don't be
married to

them
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do's and Don'ts =

» balance data presentation<cw=

Generation Tonnages, 1960-2018 With aU.dieIlC'e

* age appropriate and CT
driven

400,000,000

300,000,000

200,000,000

Total MSW Generated by Material, 2018

292.4 million tons

100,000,000

Misc. Inorganic Wastes: 1.39%

Other: 1.56% ~ " _oaullm, : Paper and Paperboard: 23.05%
Textiles: 5.83% .

Year

ustomize items displayed in the chart

Rubber and Leather: 3.13%

' Glass B Paper & Paperboard M Food Metals [ Misc Inorganic Waste Plastics
B Rubber & Leather I Textiles Wood M Yard Trimmings [l Other

Wood: 6.19%
Class: 4.19%

Food: 21.59% —

Metals: 8.76%

eass Plastics: 12.20%
Solid Waste Authority Yard Trimmings: 12.11%
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» fake-home Information e
o family involvement l & &
* reverse outreach
opﬁ)o reunity
» calendar events-
community clean up ea [, Hot o N
* cool prizes KN opav:
(E nvironmental |y . T S e e i

activities and participated in an interactive presentation

COMMUNITY , A
TON: J

c based on Las Cruces recycle collection systems and
res O n S I e habits. We encourage you to actively participate in the
tips your child acquired today!

DT
ASK THEM ABOUT THE RULE OF 4! M;?'E]-
b Pk ]

SC  repetition is key .-

Solid Waste Autharity






get active student involvement
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Solid Waste Autharity



Don't be afraid to look silly..
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South Central Solid Wasy

»SCSWA

or sweaty!
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Solid Waste Rufhorifg




revisit and evaI late

evaluate

gather reports (educator/drivers

feedback for future presentations
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Solid Waste Ruthority

SC

Recap .

Lay The Foundation
Be visible

Be Active

Build upon the Trust Factor

Identify Community Partners

Decision-Making community leaders
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Do Your Homework
Know your audience
Be Relatable

Compile Your Message

Set realistic expectations
Time management
Avoid Industry Jargon
Plant the Seed.....
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|on agency \ the recycllng partnership -
4 NMRC g(e)a | %XHCO recycllng RESOURCE resource recycling

S"ANA 50l Waste association of ~ WasteAdvantafié waste advantage magazine
................................. LR

recycle coach research & policy center

€5 COMMUNITYSHARE community share
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Insplre new h b| ‘s .essentlal
- to our |n|I|vu|uaI growth
~and. to the health of our
somety 3o

South Central Solid Waste Authority
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